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This short read is intended to help nonfiction authors write effective emails for mail campaigns
promoting their books. It provides specific examples of working and some sources for additional
information.
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2016 by Dr. Gary WebbEditing and Formatting:All rights reserved.No part of this book may be
reproduced in any form or by any electronic or mechanical means, including information storage
and retrieval systems, without written permission from the author, except for the use of brief
quotations in a book review.DisclaimerThis book is designed to provide information on writing
sales emails only. This information is provided and sold with the knowledge that the publisher
and author do not offer any legal or other professional advice. In the case of a need for any such
expertise consult with the appropriate professional. This book does not contain all information
available on the subject. This book has not been created to be specific to any individual's or
organizations' situation or needs. Every effort has been made to make this book as accurate as
possible. However, there may be typographical and or content errors.Therefore, this book should
serve only as a general guide and not as the ultimate source of subject information. This book
contains information that might be dated and is intended only to educate and entertain. The
author and publisher shall have no liability or responsibility to any person or entity regarding any
loss or damage incurred, or alleged to have incurred, directly or indirectly, by the information
contained in this book. You hereby agree to be bound by this disclaimer or you may return this
book within the guarantee time period for a full refund.In the interest of full disclosure, this book
contains affiliate links that might pay the author or publisher a commission upon any purchase
from the company. While the author and publisher take no responsibility for the business
practices of these companies and or the performance of any product or service, the author or
publisher has used the product or service and makes a recommendation in good faith based on
that experience.ContentsIntroductionChapter 1Chapter 2Chapter 3Chapter 4Chapter 5Chapter
6Chapter 7Chapter 8Chapter 9My Other BooksAbout the AuthorMy Other BooksSee all my
books and sign up for my author newletter atIf you are an author needing assistance with
revision, editing, formatting, book descriptions or more, connect with me atSelf-
PublishingChristian TopicsWeight LossIntroductionMost new authors need to learn the basics of
book marketing. Social media marketing is the most convenient and the least effective.
Promoting on paid book promotion sites, like BookBub and Ereader News Today, are much
more effective. But, the most valuable marketing tool is mailing lists. In this modern period, email
lists have usurped the position once held by snail mail.Email marketing gives the power to the
list owner. With social media marketing, the author can connect with friends, but he will find it an
awkward way to communicate with a group of specific individuals who meet a specific criteria. In
addition, the social media company owns the data. At any moment, they can ban the author and
harm his business.The book promotion sites are so powerful in boosting sales because they've
accumulated a huge mailing list of readers. They have also divided them into interest groups
based on interest in particular genres or book categories. The companies own the list. They
choose which books they promote and the ones to reject. The sites have the power, not the



author.An author's mailing list, if well targeted, can be invaluable. It can cause hugely successful
book launches. The list can market related products and services. A list can offer free items to
keep readers engaged. Lists can build a relationship of trust between the author and his readers.
That's because the author owns the list. He decides who is on the list or not. The
author decides when to do mailings and what the mailings will contain. It is a super effective
marketing tool.I've often heard it said that "the money is in the list." I believe that is almost right.
But, a list that isn't used wisely will not generate wealth. The money is in the reader's pocket. If
the list is used well, the reader will accept offers provided by the author. If the list isn't managed
and used effectively, it will decline in influence and in subscribers.In this book, I will teach the
basics of writing effective marketing emails, with a focus on emails to be used by
authors.Journalists have long used what is called the "five interrogatives" to make sure that each
article covers everything that's needed. For a book on marketing email, those five questions
are:1) WHY am I sending this email? My purpose.2) WHO exactly am I sending it to? My
audience.3) WHAT do I want to say? My message.4) HOW can I learn how my readers think so I
can anticipate their responses? Reader motivations.5) WHERE am I leading my readers?
Desired response.6) WHEN is the best time to get readers to act on the email? Email
scheduling.This little report will not seek to include everything you could know about sales
emails. But, I have written it to help new authors understand the basics of how to begin.I will
have other reports from time to time dealing with other aspects of book marketing.Chapter
1Know the Purpose of Your EmailTo be successful, an email must have its purpose focused like
a laser. It should always specify what benefits you are offering to the reader and what they must
do to obtain it. Don't use a shotgun, trying to get readers to do several different things. Use a
rifle. Target a single aim in terms of reader response.
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CC, “Powerful Sales Emails. Powerful Book Sales Emails 101.Formulating the “perfect” book
sales email for your clientele is apparently more important than how you niche your book. Got
it.Thanks”

Scott A. Gardner, “A good, basic outline. If you're not sure where to begin in writing emails to
members of your list, this is a good place to start. Author or not, you can get a good foundation
on the process of crafting sales emails here.”

Reni, “Good Advise. Very good advise on promo skills..with skill samples.”

JR, “Very Informative!. Thanks to your book, I'm now ready to write my first email. Glad I didn't
think twice about buying it. Highly recommended!”

The book by Lluís Cuatrecasas Arbós has a rating of 5 out of 4.1. 34 people have provided
feedback.

Writing Killer Sales Emails My Other Books Introduction Chapter 1 Chapter 2 Chapter 3
Chapter 4 It would look something list this. Chapter 5 Chapter 6 Chapter 7 Chapter 8 Chapter 9
My Other Books About the Author



Language: English
File size: 2461 KB
Text-to-Speech: Enabled
Screen Reader: Supported
Enhanced typesetting: Enabled
X-Ray: Not Enabled
Word Wise: Enabled
Print length: 30 pages
Lending: Not Enabled
Simultaneous device usage: Unlimited

http://ebook-download.neutronbyte.com/pdf-file/Wa18oYTP/d

